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01
Start with why



3 reasons your profile is worth the effort:

More opportunities
Job offers, leads, and 
collaborations find their 
way to you

Professional brand
Increase engagement with 
your content, build your 
brand

Expanding your network
Every touchpoint is a door to a 
new relationship



02
Your profile - your story
8 steps to rock your profile



BEFORE ANYTHING ELSE

Review your profile settings



Be out there Won’t get you anywhere
People who viewed your profile People who viewed your profile



Checklist for a winning profile.

VISUAL

Professional photo

Background photo

Headline

CONTENT

About

Experience

Rich media

EXTRAS

Recommendations & skills

LinkedIn Premium

AI to the rescue



STEP 1

A professional photo changes everything.

x9 connection 
requests

x21 profile views x36 messages



GOOD

LinkedIn profile photos

NOT RECOMMENDED



STEP 2 - cover photo

Something about you
or

Something about your company



STEP 3

Your headline = prime real estate.
What do you do?

What is the value you provide?



STEP 4  ABOUT

Focus on career accomplishments and aspirations

Recommended flow: 
Passion → Background → Company → Extras → Call to action



Passion 

Background 

Company 

Extras 

Call to 
action



STEP 5  Featured

Spotlight your interesting content 

at the top of your profile:
•Posts

•Articles

•External links



STEP 6

Detail your experience

Clarity, quantity, results

Show progression

Use rich media for validation



Add examples of your work

Upload photos, presentations, and videos

Give a visually appealing representation of 
your professional activities

STEP 6



Skills, Endorsements & 
Recommendations

5 skills → 17x more profile views

Recommendations: “Liveˮ validation of your 
value

STEP 7



STEP 8

Extra stuff - LinkedIn Premium

Higher visibility

InMails

Advanced searches

LinkedIn Learning



STEP 8

Extra stuff - AI to the rescue.
Leverage AI to avoid reinventing the wheel



03
Your content — your voice



Think about the last post that 
made you stop scrolling:

what made you pause?



WIIFM
What's in it for me?



4 categories of content on LinkedIn:

01
Thought leadership

02
Company content

03
 Industry, events & webinars

04
Non-work related



CATEGORY 01

Thought leadership



CATEGORY 02

Company Content 



CATEGORY 03

Industry, events & webinars



CATEGORY 04

Non-work related content



Ask yourself, before you post:

Who is it for? What's in it for them? Why now? What do I want them to do?



An example

Who is it for?

What’s in it for them?

Why now?

Call to action



Which content drives the highest 
engagement among LinkedIn 
members?

Short 100140 words)

Inspirational

To-the-point

Video

Visual



The Ripple Effect



MEASURE IT

Track how your content performs 



MEASURE IT

In numbers we trust



Comments - the new currency

Comment with value → 
increase your visibility



04
AI & Authenticity



Dan Shapero, CEO of LinkedIn

“Accelerating efforts to 
combat AI slop.”





05
Summary and homework



Tips & tricks

01 Your unique voice is your superpower

02 Hashtags + mentions

03 Picture / video

04 Time & day

05 Cadence



IT'S HOMEWORK TIME

Three things to do this week:

01
Customize your profile
Follow the 8 steps.

02
Share your knowledge 
Commit to a cadence of posts 
and action.

03
Engage 
Like, comment, and ask follow-up 
questions on prospects' posts.



Any questions?
Let's connect.


