® o
From a Winning Profile

to Real Opportunities

Liat Netanel

Lead Enterprise Account Director @ LinkedIn, public
speaker, Ultramarathon runner



Your protile speaks
betore you do
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Nice to meet you

Lead Enterprise Account Director
@ LinkedIn Sales Solutions

1111171117 82777277777
i ,

"i““'""”|||ll|l|l'"llllllllllll!llllllmnuummnmumm"

Public speaker il B PR iR We dorttsel
e ’ We build

relationships

Ultramarathon runner (200 km)




AGENDA

What we'll cover today

Ol  Start with why?

02  The 8 steps for building a winning profile
03  Let's talk about content

04 Al & Authenticity

05  Summary & homework



Ol

Start with why



3 reasons your profile is worth the eftfort:

More opportunities Protessional brand Expanding your network
Job offers, leads, and Increase engagement with Every touchpoint is a door to a
collaborations find their your content, build your new relationship

way to you brand
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Your protile - your story

8 steps to rock your profile




BEFORE ANYTHING ELSE

Review your protfile settings

Visibility of your profile & network

Make your profile and contact info g

Profile viewing options

oose whether you're visible or viewing in private mode

Edit your public profile

Choose how your profile appears to non-logged in members via search

Who can see or download your email address

Choose who can see your email address on your profile or in approved apps
or download it in their data export

Connections

Choose if your connections can see your connections list

Who can see members you follow

Choose if others can see who you follow

Who can see your last name

Choose how you want your name to appear

Representing your organization and interests

Show your name and/or profile information with other content shown on
LinkedIn?

Profile discovery and visibility off LinkedIn

Choose whether approved apps and partner services can find and display
information from your profile

Profile discovery using email address

Choose who can discover your profile if they haven't connected with you, but
have your email address

Profile discovery using phone number

Choose who can discover your profile if they haven't connected with you, but
have your phone number

Change

Change

Change

o

Change

(o

Change




Be out there Won’t get you anywhere

People who viewed your profile People who viewed your profile
Sharon Argov @ - 1st &  Who's viewed your profile @
CMO, Al21 Labs
Viewed 1w ago Someone at Reforge
' Viewed 4h ago

Nichelle Barrett - 2nd
Senior Manager, Corporate Communications at LinkedIn

Viewed 17h ago

Q Found you through feed

@D 5 mutual connections

. Salesperson at Palo Alto Networks

Viewed 1w ago

Beth Frenzer - 3rd
Public Relations Manager at LTK
Viewed 14h ago

Q Found you through feed



Checklist for a winning profile.

VISUAL CONTENT EXTRAS
Professional photo About Recommendations & skKills
Background photo Experience LinkedIn Premium

Headline Rich media Al to the rescue



STEP 1

A protessional photo changes everything.

x9 connection x21 protfile views x36 messages
requests



LinkedIn protile photos

GOOD NOT RECOMMENDED




STEP 2 - cover photo

Liat Netanel @ in L
° Lead Enterprise Account Director @ LinkedIn | Turning Relationships
Omet lng a Out y Ou into Revenue $ | Public Speaker A | 200 km Ultramarathon
Runner 1.

Tel Aviv-Yafo, Tel Aviv District, Israel - Contact info

or

Introducing

Something about your company ing Assistant

& Jobs.

Lisa Gunnarsson @ - st m LinkedIn
Vice President LTS EMEA & LATAM

Stockholm, Stockholm County, Sweden - Contact info



STEP 3

Your headline = prime real estate.

What do you do?

What is the value you provide?

Liat Netanel ©

Lead Enterprise Account Director @ LinkedIn | Turning Relationships
into Revenue $ | Public Speaker A | 200 km Ultramarathon
Runner 1.

Tel Aviv-Yafo, Tel Aviv District, Israel - Contact info

Meur é(W’Zﬂ(ﬂ{Zél’ :

m LinkedIn

SIMPLIFYING TECHNOLOGY, EMPOWERING STORIES

Ady Mor-Biran @ -1st

Director, The Microsoft Garage - India, Middle East & Africa o
Generative Al for Innovation ¢ THE UNRIDDLER © e Public Speaker

Israel - Contact Into

=. Microsoft

’
Bar-llan University

A
==



STEP 4 — ABOUT

Focus on career accomplishments and aspirations

Recommended flow:
Passion - Background - Company - Extras - Call to action



Passion m—)

Extras

Call to
action

I

I

About V4

People. Relationships. Results.

I'm a sales expert, keynote speaker, and relationship builder passionate about helping people turn meaningful
connections into measurable business impact.

Over the past 10 years, I've worked across law, consulting, startups, Microsoft, and LinkedlIn, leading complex sales
conversations, partnering with senior leaders, and helping global companies grow. Across every role, one thing has
stayed consistent: | believe sales is built on trust, relevance, and human connection.

Beyond my day to day work, | mentor young professionals on career ownership, networking, and leading with intention.
| also deliver practical, high energy sessions on sales, social selling, relationship building, personal branding, content
creation, and resilience, including lessons from running 200 km ultra marathons.

Today, I'm the Lead Enterprise Account Director at LinkedIn Sales Solutions and the first Sales Solutions team member
based in Israel. | help top tech and enterprise companies use Sales Navigator to build stronger relationships, sell smarter,
and turn relationships into revenue.

| also speak to sales teams, leadership groups, communities, and young professionals on topics including:
® Turning coffee meetings into business opportunities
Building trust based relationships that drive revenue
£ Writing effective LinkedIn content that creates opportunities
*. Lessons from ultra marathon running that help me face and overcome challenges

% Let's connect
If you're looking for a keynote speaker on sales, social selling, relationship building, content creation, or resilience, or

you want to transform how your team builds pipeline through relationships, let’s talk.

You can reach me here: Lnetanel@linkedin.com



Liat Netanel @

Lead Enterprise Account Director @ LinkedIn | Turning Relationships
into Revenue § | Public Speaker A | 200 km Ultramarathon
Runner 1.

SpOtlight your intereSting Content Tel Aviv-Yafo, Tel Aviv District, Israel - Contact info

500+ connections

<Add section) (Visit my website) CResources)

Featured

STEP 5 - Featured

at the top of your protfile:

«Posts

Newsletter Link

How to Build an Effective
Linkedin Network

-Articles

«External links
Sales Sip Weekly @

Published weekly - 2,567 subscribers From Connections to

Grow revenue, build pipeline, and YouTube

strengthen customer In this 40-minute webinar, Tomer
relationships through short, Zuker, Fractional CMO and
actionable best practices LinkedIn strategist, together with

; Liat Netanel, Lead Enterprise
C‘/ Subscnbed) Account at LinkedIn, break dow...

m LinkedIn

Link

Social Selling 101 - 7 steps to ...
YouTube

People don't like to be sold to,
but they do like to buy. This
session focuses on how to
engage authentically in today's
digital world — moving beyond ...




STEP 6

Detail your experience

Clarity, quantity, results
Show progression

Use rich media for validation

Experience + 7

LinkedIn
4yrs 1 mo

Lead Enterprise Account Director for Israel
Jul 2025 - Present - 5 mos
Tel Aviv District, Israel

* Partnering with large enterprise accounts to accelerate revenue growth by embedding LinkedIn Sales
Navigator into their daily sales workflow: empowering teams with insights and Al-driven efficiency.... more

Al Meets Sales_RevHub_Liat Netanel_14.07.25.pptx

Co-Lead EMEA of Shalom ERG (LinkedIn's Jewish Employee Resource Group)
Jul 2024 - Jul 2025 -1 yr 1T mo

Together with my Co-Lead, Tal Shtainman, and our inspiring Shalom EMEA leadership team, we focus on:
« Creating meaningful opportunities for education and cultural awareness around Jewish identity,... more

Senior Relationship Manager - Enterprise & Mid-Market
Full-time

Nov 2021 - Jul 2025 - 3 yrs 9 mos

Dublin, County Dublin, Ireland

Senior Relationship Manager specializing in Sales Solutions for Israeli mid-market and enterprise companies.
*My primary responsibility is to drive sales growth for SMB companies through social selling, leveraging... more

@ Sales Growth, Consultative Selling and +2 skills

Dublin - Chief of Staff @ Habibi ERG
Mar 2024 - Mar 2025 -1 yr 1T mo
Dublin, County Dublin, Ireland

Habibi ERG (employee resource group) is an internal community that focuses on bringing together employees
that identify as Middle Eastern, Arab, and North African at LinkedIn! Uniting to provide awareness,... more



Media X

Deep Sales - Insghts into Top Performing Seller
Habits_Liat Netanel.pptx

Deep Sales
Insights into Top
Performing Seller Habits

STEP 6

Add examples of your work

Upload photos, presentations, and videos

The Extra (100) Mile - How Can We Beat Our Fears?
shared by Liat Netanel

Give a visually appealing representation of
your professional activities




STEP 7

Skills, Endorsements &
Recommendations

+5 skills = 1/x more profile views

Recommendations: “Live"” validation of your

value

Skills

<Demonstrate skills> e /

Strategic Partnerships

< ;‘\ Endorsed by Tomer Zt@d 1 other who is highly skilled at this

H Endorsed by 3 colleagues at Jolt.io

as 29 endorsements

Business Relationship Management

H Endorsed by 3 colleagues at Jolt.io

,3' Endorsed by 3 people in the last 6 months

2 37 endorsements

Show all 13 skills =

Recommendations (Showa“ pendin9> + 7

Received

v’/(lfs - —i! .

Given

Alex Talmor - 1st
President @ GlassHouse Systems

June 8, 2023, Alex was Liat's client

| had the pleasure of listening and participating at two sessions delivered by Liat on networking and
communication , as part of an innovation course and a follow on session to our company.

Liat has the energy, the passion and knows well how to engage with the audience,

| highly recommend Liat for educating and motivating sales teams, working on improving their success rate
reaching out to new contacts.

Thank you Liat !

Elian Halperin Zelichov - st
Project manager at 8200 Alumni Association

June 6, 2023

Liat was Elian’s client

Uss

| had the pleasure of hosting Liat as a guest speaker in our accelerator program for a lecture titled "How to Turn
a Coffe Meeting into a Business Opportunity.” Her presentation was absolutely outstanding! Drawing on her
extensive experience as a relationship manager, Liat provided practical insights on how to approach investors,
partners, and potential customers, effectively capturing their attention. Moreover, she emphasized the
importance of understanding the needs and expectations of the other party, while also highlighting strategies for
nurturing and maintaining relationships beyond the initial meeting. Liat shared invaluable tips on conducting
successful meetings and fostering relationships built on shared interests.

Show all 16 received =



STEP 8

Extra stuft - LinkedIn Premium

Higher visibility

InMails

Advanced searches

LinkedIn Learning



STEP 8

Extra stuff - Al to the rescue.

Leverage Al to avoid reinventing the wheel

Liat Netanel @ m Linkedin

Senior Relationship Manager | Public Speaker | Ultramarathon runner -
Not necessarily in this order

Dublin, County Dublin, Ireland - Contact info

500+ connections

(Add profile section> <View my blog) CMore)

> Send profile in a message

4

Open to work
Account Manager, Account Executive, Sales Manager, Sales Execu er roles
9 9 |~l«, Save to PDF '

Show details

B About this profile

Please review my LinkedIn profile and suggest modifications for the
about section, my position in LinkedIn and the skills section. | want to
come across as an experienced sales manager who works with
strategic accounts, has strong business development, negotiation,
account management, speaking with c-suite and leadership and public

speaking skills.
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Your content — your voice




Think about the last post that
made you stop scrolling:

what made you pause?






4 categories of content on LinkedIn:

01 02 03 04

Thought leadership Company content Industry, events & webinars Non-work related



CATEGORY 01

Thought leadership

Liat Netanel [ - You
Lead Enterprise Account Director @ LinkedIn | Turning Relationships into Revenu...
>

View my newsletter

6d-®

One word can weaken your entire message, and most of us don’t even notice we're
doing it.

“I'm just checking in..."
“| see your point, but..."
“I think we should..."
Small words, big impact.

They quietly shape how confident, clear, and credible you come across.

| unpacked three words to avoid and what to say instead in this
week's #SalesSipWeekly.

If you're in sales, or any role where communication matters, this one is for you.

St
Avoid
3 words and
win more deal

Sales Sip Weekly @

3 words that quietly hurt your credibility in sales
Liat Netanel

ECO Karin Schifter-Maor and 56 others 14 comments



Liat Netanel « You cee
Senior Relationship Manager | Public Speaker | Ultramarathon r...

View my blog

5mo + ®
Exciting times are coming!
In the blog below, you can see the first steps of how LinkedIn Sales
Solutions with our new #AccountlQ is leveraging #GAIl capabilities to help
you reach the decision makers faster and gather key information about

your accounts for impactful conversations.

#DeepSales

CATEGORY 02

Company Content

‘.

Helping Sellers Unlock New Opportunities with Generative Al

LinkedIn Sales Solutions on LinkedIn « 3 min read

CCo 14

(5 Like &) Comment r(:j Repost ﬂSend



CATEGORY 03

Industry, events & webinars

Liat Netanel [ - vou
Lead Enterprise Account Director @ LinkedIn | Turning Relationships int...
»  Visit my website

2mo - ®
Sometimes the glass ceiling is not above us, it is within us.
This morning, | had the pleasure of hosting a fireside chat with Eynav Mass,

Country Manager of LinkedIn Israel, as part of an event for the 8200 Alumni
Association community.

We spoke about career growth, leadership, personal development, Al, family,
and how to navigate it all without losing ourselves along the way.

3 takeaways stayed with me:
LI Many of the boundaries we see are the ones we create for ourselves.
4 Real confidence cannot depend only on external validation. If our worth is
tied to the next title, role, or achievement, we will always keep chasing.
Knowing your value has to start from within.
k1 We cannot always control the chaos around us, whether it is geopolitical,
personal, or organizational. But we can control how we show up, what we

focus on, and how we keep moving forward.

Thank you Eynav, for the inspiration and practical advice, and thank
you, Yulia Bassan and Inbal Sason, for making this event happen.

? What is the best career advice you received that stayed with you over the
years?

N129 @17 O A o Jv)



CATEGORY 04

Non-work related content

Liat Netanel [} « You
Senior Account Manager @ LinkedIn | Public Speaker A | Culture C...
View my blog

2mo - ®
% Running in Memory of Inbar %

Last week, | participated in the “Very Pink Run,” organized by Breast Cancer
Ireland.

The race was, indeed, very pink, full of great energy, and | was delighted to
hear that the organization successfully raised €600,000 from various
sponsors and participants: all of which will be invested in research to find a

cure for breast cancer.

Inbar was a dear friend of mine who passed away at the age of 34 from this
terrible disease. | miss her dearly and think about her often.

¥ A simple request:

¥ Ladies, please get tested. It's a 10-minute exam, done by a GP, and it can
literally save your life.

% And to everyone, please encourage the women in your life—friends,
family, colleagues—to go and get tested.

#VPR #running

% VERY PINK RUN

AT
'sovmm_, mé‘&

PLEAQF WRITF vna IR uau: HEDE CAD CHINNANDT At Aim v im ~msimme

E-ﬂ‘




Ask yourselt, betore you post:

Who is it for? What's in it for them? Why now? What do | want them to do?



An example

Who is it for?
What's in it for them?
Why now?

Call to action

Liat Netanel {3 - You

a Lead Enterprise Account Director @ LinkedIn | Turning Relationships int...
» Visit my website
Tmo » @

| sat in a discovery call last week where the rep spoke for 40 minutes straight.

He knew every feature, understood the architecture, and had a slide for every
possible objection. But by the time he stopped to breathe, the prospect had
mentally checked out.

The best meetings are not the ones where you talk the most.
They are the ones where you ask better questions.

People move forward when the solution feels relevant to their specific needs.

In this week's #SalesSipWeekly, I'm sharing why leading with curiosity is a
strategic advantage.

What is one question you always ask in a first meeting?

Bl Sales Sip Weekly @

The best meetings start with questions
Liat Netanel



Which content drives the highest
engagement among LinkedIn
members?

Short (100-140 words)
Inspirational
To-the-point

Video

Visual

Liat Netanel [ - vou
Lead Enterprise Account Director @ LinkedIn | Turning Relationships into Revenu...

Visit my website

2W @

Your deal doesn’t only move forward in the meetings you attend.

It moves in the internal conversations you're not part of: budget reviews, vendor
comparisons, leadership discussions, and decision meetings.

That's why one champion is rarely enough.
In this #SalesSip, I'm sharing why multithreading matters and how building
relationships across the buying committee helps your value travel when you're not in

the room.

Who is advocating for you when you're not there?

/ Thelbestisellis not |
alwaysithelone you make }




Liat Netanel - You
Senior Relationship Manager | Public Speaker | Ultramarathon runner - Not n...

| love it when a plan comes together!

Our first LinkedIn #salessolutions event at TLV! we were delighted to finally meet
face to face, with our customers. Our workshop was all about modern selling best
practices, and we had the pleasure Pentera, and hear
insights from a company that's done it. Many thanks to Raz Bachar and Yael
Negrea from Microsoft for hosting us and for all the participants.

Aline Maschke Shane Finnegan — | ey

Uri Eisner « 1st D
AVP Sales Development ai tera

Thank you for hosting, it was a great event

#modernselling #sales

Celebrate - €@ 4 | Reply - 1Reply

& Liat Netanel m
®

Senior Relationship Manager | Public Speaker | Ultramarathon r...

The Ripple Eitect

Thanks Uri Eisner @) see you soon

Like Reply

a
C@O Jonathan Twomey and 125 others 16 comments
(5 Like &) Comment (> Share ﬂ Send

l. 6,581 impressions View analytics



Liat Netanel [ - You
Lead Enterprise Account Director @ Linkedin | Turning Relationships int...

Visit my website

3w-®

“20ID INYN NYOND "IN .YNIN NYWONND NI IR"

Teva -2 '"MM2VNY NNNIND VIQWN 1DVY NIORWN NNND DY N2IvNn ANt it
more ...0N )'N" :Pharmaceuticals

Show translation

MEASURE IT

Track how your content pertorms

D8 D16 B T ol Jv)

@99 impl@ View analytics




Discovery B

4,093 Impressions

In-network (followers and connections) 54%
Y Out-of-network 46%
2,580 Members reached
MEASURE IT Profile activity B

In numbers We trUSt 21 profile viewers from this post

1 Followers gained from this post )

Engagement 8

108 Social engagements

Reactions 84 )
5) Comments 23 )
Reposts 1)
Saves 0

Sends on LinkedIn 0



Shahar Polak [ - 1st
2 Head of Engineering @ ImagenAl | Technion MBA | AWS Superstar Award (Top..
v 4:Zf . @

21PN ININ DX INON
more ... ....DI2D NWIY ND NIN

Show translation

Perfect example of "Being close to the
wrong people can cost you everything”

Comments - the new currency

Comment with value —
increase your visibility

Q1252 ®131 Q36 7 ool v

ﬁ Tell them what you loved... @ GIF [

Most relevant =

ﬁ Liat Netanel [ - vou 2d e
¥ |ead Enterprise Account Director @ LinkedIn | Turning Relationships into .

Following our chat on this topic earlier today Veronika Bukhman

G)l Veronika Bukhman [ - 1=t 2d eee

VI Leader, >ales ana Account management

Liat Netanel Word.

01 ® o
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Al & Authenticity



Daniel Shapero [l - Following
" CEQ at LinkedIn
V4 2mo - Edited - ®

Thank you for the feedback on how to make the feed better... accelerating
efforts to combat Al slop.

\\ ~
~
.

Dan Shapero, CEO of LinkedIn

“Accelerating efforts to
combat Al slop.”

N977 @163 44 A9 ol [v)



Al should improve your voice. Not replace it.

USE AITO DON'T USE AI TO

Brainstorm Replace your opinions
Improve structure Replace your stories
Rewrite & edit Replace your experience

Improve clarity Replace your lessons learned
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Summary and homework




Tips & tricks

01

02

03

04

05

Your unique voice is your superpower

Hashtags + mentions
Picture / video
Time & day

Cadence



IT'S HOMEWORK TIME

Three things to do this week:

O1 02 03
Customize your profile Share your knowledge Engage
Follow the 8 steps. Commit to a cadence of posts Like, comment, and ask follow-up

and action. questions on prospects' posts.



Let's connect.




